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The year is going fast, and 
Coach & Bus UK will be upon 
us before we know it.

It’s going to be an exciting 
show, reflecting the many 
homegrown technological 
developments that are 
happening around the country 
right now. For example, one of 
our lead stories in this issue 
concerns Vamooz, a truly 
innovative app developed 
by bus company Transdev 
Blazefield, working with a 
British technology specialist. 

It offers crowd-funded day 
trips – a concept that should 
not only catch the attention of 
tech-savvy and cost-conscious 
younger generations, but also 
get them telling their friends 
about it. 

It follows hot on the heels 
of Transdev’s CityZap service 
launched last year, a high-
speed interurban service that 
allows its drivers to choose 
a fast route based on traffic 
conditions.

Also in the news last month, 
app provider Citymapper 
trialled a “pop-up” bus route 
in central London over two 
days – again, in partnership 
with an operator – ahead of its 
yet-to-be-announced launch 
of a full demand-responsive 
service that will be based on 
app technology.

For years on-demand 
buses have been the dream 
for many, and fulfilling that 
dream has arguably been 
accelerated by competition 
from the likes of Uber. These 
three developments alone 
show that the future of 
public transport is perhaps 
not in traditional timetables, 
prescribed routes and set 
fares. There are different ways 
of doing things, and coach and 
bus passengers could really 
benefit. 

Jessamy Chapman
Innovations Editor

Buses in the 
app store Go-Ahead launches 

contactless in Oxford
Go-Ahead-owned Oxford Bus 
Company, Thames Travel and 
Carousel Buses are the first 
operators to take Ticketer’s 
latest ETMs, with integrated 
EMV readers for contactless 
payments.

It’s believed to be the 
largest deployment in the 
UK outside of London of 
technology based on the UK 
Cards Association (UKCA)’s 
‘Model 2’. 

The new system has the 
potential to offer London-style 
“pay as you go” ticketing, with 
fares calculated – and capped – 
in the back office, rather than 
by the driver’s ticket machine. 
It is also the first Model 2 to 
have a fully-integrated EMV 
reader within the bus ticket 
machine, says Ticketer.

The new system is able to 

help mitigate the increased 
transaction costs faced 
by operators introducing 
contactless payments, 
by aggregating multiple 
transactions from the same 
customer together into a 
single debit to their account.

The project is the result of 
a partnership between Go-
Ahead, Ticketer and Littlepay, 
a fintech start-up company 
focusing specifically on 
developing micro payment 
processing services.

Following the Oxford launch, 
Go-Ahead is planning to roll 
out contactless payments to 
its other UK bus operations.

Phil Southall, Managing 
Director of Oxford Bus 
Company, Thames Travel and 
Carousel Buses says: “Our 
customers have been telling 

us for some time that they 
want to be able to pay for 
their travel as conveniently 
as possible – which for many 
means using contactless 
technology. 

“Our research has told 
us that customers expect 
contactless to do more than 
just replace their existing cash 
ticket – they want the back 
office to select and pay for the 
best value tickets for them, 
based on their own personal 
journey patterns. 

“We therefore invested our 
time in developing a solution 
which over time will much 
better meet the needs of our 
customers. 

“This is just the first step 
in the deployment of our 
new system, and we have 
ambitious plans over the 

coming months to introduce 
further improvements which 
we hope will help to make our 
customers’ lives easier.”

John Clarfelt, MD of Ticketer, 
says: “We are delighted that 
after the intensive efforts of 
all parties working closely 
in partnership, Oxford Bus is 
introducing such an innovative 
and customer-friendly option 
for its passengers.  

“Oxford Bus can now offer 
its customers the full gamut 
of payment options and, with 
the architecture in place, the 
contactless solution released 
today is merely the start, not 
the end, of a very exciting 
road ahead. We are extremely 
proud to be a part of that 
journey.”

n www.ticketer.co.uk

Bluestar gets its own 
personalised USB points
Go Ahead-owned Bluestar has 
teamed up with power supply 
company Alfatronix to install 
distinctive USB charging points 
across its bus fleet. 

The Southampton operator 
was among the first in the 
country to provide free 
charging for passengers with 
smartphones and devices. 

And now it has turned to 
Alfatronix for personalised 
plug-in points. 

“We’re keen to ensure our 
customers know they can rely 
on us to keep their phones 
and tablets topped up when 
they travel,” says Bluestar MD 
Andrew Wickham (pictured), 
“and the team at Alfatronix 

has provided us with specially-
branded USB points.

“The first of our buses is 
all fitted and ready to go, 
with Bluestar’s distinctive 
branding on display – and we’re 
delighted by the overall finish. 

“It’s the first time these 
personalised charging points 
have been used in the UK, and 
we’ll be installing them in all 
our newest buses, which are 
due to arrive later this year.”

Claire Phillips, Sales Director 
at Alfatronix, adds: “We’re 
delighted to be working with 
Bluestar in offering this unique 
branding option.” 

n www.alfatronix.com

OmniSTOPdesign offers 
‘evolution’ in bus stops
Operator CT Plus Guernsey, part 
of HCT Group, has installed 
OmniSTOPdesign after seeing 
it being tested by Omnibus 
developers last year. 

Lee Murphy, Operations 
Manager, was on a training visit 
at Omnibus HQ in Hollinwood 
when he and a colleague were 
shown the new software. 
They instantly realised that it 
represented a huge evolution in 
bus stop design for them.

OmniSTOPdesign is 
now widely used by CT 
Plus Guernsey, along with 
OmniTIMES, OmniBASE, 
OmniROTA, Crewplan, OmniMAP 
and TransXChange.

Lee says:  “We went to 
Omnibus last year for some 
training, as although we had 
an understanding of what we 
used on a day-to-day basis, 
we felt that we would benefit 
from some further in-depth 
knowledge. We saw a demo 
version of OmniSTOPdesign 
and I was astonished by the 
flexibility of what the software 
could help us achieve.”

Lee and his colleague were 
already using OmniSTOP, 

but when they made the 
switch to OmniSTOPdesign 
they were instantly able to 
develop their publicity into far 
more appealing and relevant 
products.

The software’s flexibility has 
been key for CT Plus Guernsey, 
as Lee says: “It enables us to 
create a range of templates that 
suit the footfall of the particular 
stop.

“For low use stops, we 
can incorporate adverts. For 
high use stops we can switch 
between simple route numbers 
or destination listings against 
each time with just one click.”

The new designs have 
impressed their customers, who 
have commented on the clarity 
of the new signs, as well as 
the reduction of ‘white space’, 
achieved because the system 
plots in a range of adverts to fill 
the gaps.

OmniSTOPdesign has also 
speeded up the process of 
changing displays, and because 
the system is so easy to use, 
Lee needed minimal training. 

n www.omnibus.uk.com

EPM engineering system 
gives tools to save time 
The Engineering Management 
System (EMS) from EPM is a 
suite of tools designed to save 
you time, prevent breakdowns, 
and ultimately maintain high 
reliability and quality of your 
services.

Industry specific

The software package is 
designed specifically for the 
bus industry, with the DVSA in 
mind, and has been developed 
alongside some of the UK’s 
biggest operators. 

The system functionality 
includes an engineering diary 
to manage the maintenance 
schedule, defect cards, stock 
management, job costing and 
Vehicles: Fuel and Miles, which 
has been used by the industry for 
many years and underpins both 
BSOG and tyre leasing returns.

Modular

The EMS system is modular, 
enabling one or a combination 
of the modules to be used, and it 
can also be integrated with third 
party systems.

Other uses

Recent system developments 
provide data from vehicle 
telematics systems, which can 
be used to:
n Import mileage data into 
EMS to calculate the fuel 
consumption factor for BSOG 
claims, submit tyre leasing 
returns and provide vehicle 
performance analysis, rather 
than using the traditional cab 
or hub odometer readings
n Extract live telemetry 
data from vehicles, to feed 
the defect log and other 
key systems with vehicle 
management data to ensure 
that engineers have early sight 
of vehicle defects, enabling 
them to adopt a more proactive 
approach to maintenance
n Obtain driver behaviour data 
to feed driver risk scores into 
the Operational Performance 
Module.

For further information or a 
demonstration, contact Nick 
Brookes on 01527 556940 or 
email epm@epmorris.co.uk.

n www.epmorris.co.uk
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The Kings Ferry 
adopts m-tickets
The Kings Ferry has introduced 
m-ticketing to its commuter 
services, in partnership with 
Mobile Onboard.

The system brings mobile 
ticketing and e-ticketing to the 
company, with rapid barcode 
validation of mobile tickets 
onboard the vehicles. 

The system was specially 
developed by Mobile 
Onboard, powered by its 
MyMobileTickets platform and 
using its mTicketr smart ETMs 

on board vehicles.
Mobile Onboard’s Corbin 

Adler says: “Barcode validation 
of mobile tickets on buses and 
coaches is becoming a more 
common requirement from 
transport operators.

“The Kings Ferry recognises 
the value of the data collected 
on-board as well as the extra 
revenue protection it provides.

“The new solution 
showcases their vision to 
lead the way in providing a 

better service to commuters 
while getting data that 
enables them to improve 
their commuter services into 
London.”

The Kings Ferry wanted 
to move towards a cashless 
payment system with the 
adoption of mobile ticketing 
while speeding up commuter 
boarding times with barcode 
validation scanning of mobile 
tickets. 

The system sees the 

company’s own dedicated 
mobile ticketing app and 
installation of mTicketr smart 
ETMs with barcode scanners 
on their entire fleet. 

The integrated reporting 
and management system 
provides data on ticket sales 
and customer accounts as well 
as detailed custom reporting 
from on-board their commuter 
services.

n www.mobileonboard.com

INIT wins major order 
from New Zealand
Nine New Zealand regional 
councils have opted for a smart 
ticketing system from INIT.

The Karlsruhe, Germany-based 
supplier has won a contract 
for the installation, technical 
operation and maintenance 
of its integrated systems on 
networks covering almost the 
whole of New Zealand.

Spread over 1,500km north 
to south, it’s not just the 
geographical spread and 
climatic conditions that make 
this major order somewhat 
special for INIT – but the 
technical requirements. 

The nine regions have 
set themselves a goal of 
constructing and launching 
New Zealand’s most modern 
ticketing system by June 2018.

To achieve this, 444 buses 
and 23 depots as well as 54 
stationary and many mobile 
sales points need to be 
equipped with new hardware 
and software. 

This will enable passengers to 
buy paper tickets using cash on 
the bus, or using online top-ups 
for their smartcards. INIT will 
assume responsibility not only 
for the entire data management 
but also for financial processing, 
right up to the allocation of 
sales proceeds among the 
individual transport operators 
and authorities. 

INIT has become known as 
a full service provider, offering 
additional service.

n www.initse.com
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from specialists Synectics
On-vehicle CCTV, and the 
volumes of data captured by 
operators, is rising exponentially. 

It is vital that operators fully 
understand the legal obligations 
on both management and 
distribution of the data. 

Any data obtained containing 
personal information – or which 
can be used to identify an 
individual – must be held and 
processed in line with the Data 
Protection Act 1998 (DPA). 

The DPA is enforced by the 
Information Commissioner’s 
Office (ICO), which can fine, 
enforce, audit and prosecute 
operators who breach the Act.

Operators must comply with 
the following when processing 
data:
n Store data safely and securely
n Ensure data is processed fairly 
and lawfully
n Take into account the 
individual and their privacy
n Have clear rules, policies and 
audit trails in place that the 
public can access
n Keep associated data accurate 
and up to date

n Use data for limited, 
specifically-stated purposes 
n Retain data only as long as 
necessary
n Provide appropriate training, 
knowledge and information to 
all staff accessing data
n If requested, be able 
to provide a copy of the 
information held about a person 
and the reason for holding it 
within 40 days
n Only share the data with 
approved third parties and prove 
it has been lawfully obtained 
and stored securely.

Modern on-vehicle 
surveillance technology has 
been specially designed 
to operate in challenging 
environments, ensuring clarity 
and reliable data capture. 

On-vehicle systems such 
as digital video recorders 
(DVRs) and cameras, have 
been ruggedised to withstand 
extreme road conditions and 
can continue recording in the 
event of an incident. With 
tamper-proof and high-definition 
IP camera technology, data 

integrity and clarity is protected 
from the outset. 

Integrated surveillance 
management platforms, such 
as Synectics’ Synergy 3, can 
help operators address many 
of their data management 
obligations. For example, 
unifying telematics, CCTV, and 
other on-vehicle third-party 
systems provides a more holistic 
understanding of events with 
comprehensive data analysis. 

Synergy 3’s customisable 
incident management stores 
data as evidence within a secure 
storage location for a complete 
managerial audit trail. 

For authentication purposes, 
Synergy 3 creates a Secure Hash 
Algorithm (SHA-2) encryption 
code, providing a unique number 
for each channel of video 
recorded. If someone alters the 
footage, a different numerical 
code is applied which can be 
compared to the original file 
to confirm if the footage was 
modified.

n www.synecticsmobile.com

21st Century to maintain 
TfWM transport displays
21st Century has been awarded 
the contract to maintain 
passenger displays for Transport 
for West Midlands (TfWM).

The maintenance deal covers 
around 600 displays, including 
kiosks, rugged information 
displays and stretched displays 
at bus stops across the region. 

The contract is for two years, 
with a one-year extension 
option, and will be delivered 
by 21st Century’s centralised 
service team operating from the 
company’s new head office in 
Ashby-de-la-Zouch.

21st Century has already 
conducted a full engineering 

audit of all the displays. 
Engineers will visit each one 
requiring maintenance or repairs 
to ensure they are in good 
working order. 

The displays will then be 
enrolled into a service plan 
which includes scheduled 
preventative maintenance and 
rapid response to reported 
faults, carried out by dedicated 
21st Century engineers.

Gary Leek, Principle 
Information Integrity Officer for 
TfWM, says: “We were impressed 
by the attention to detail.”

n www.21stplc.com

CMAC finds innovative 
way to pay suppliers
CMAC is one of the UK’s 
leading managed passenger 
transport and accommodation 
services, with a supplier base 
of 3,000 coach, minibus and 
taxi hire companies and hotels.

Of its hundreds of orders 
with these suppliers, 80% 
are on an emergency basis, 
and as such, one of CMAC’s 
operational challenges to 
overcome was providing 
immediate payments to 
suppliers.

Initially it managed 
payments with debit cards, 
but the high volume of 
transactions across many 
suppliers meant the cards 
were frequently blocked for 
having potentially fraudulent 
activity, and caused problems 
with reconciling invoices and 
payments.

So Terry Cronshaw, Business 
Analyst at CMAC, approached 
Barclays for help. 

As a result CMAC introduced 
Barclaycard Precisionpay, 
an innovative ‘virtual card’ 

payment solution. 
It creates a unique card 

number with a defined credit 
limit, which is typically the 
price agreed with the supplier, 
and an expiry date for each 
transaction. 

CMAC simply gives the 
‘card’ details to the supplier, 
who can then charge up 
to the agreed limit. CMAC 
assigns a purchase reference 
number, supplier’s name 
and reference number to the 
unique card number, which 
makes reconciling invoices and 
payments simple. 

“Excellent service and good 
supplier relations, which 
depend on prompt payment, 
are crucial to our business,” 
says Terry. 

“Using Barclaycard 
Precisionpay we have found 
a way of paying our suppliers 
quickly to ensure that our 
clients get the services they 
need when they need them.”

n www.cmacgroup.co.uk

Digital operations 
vision brought to life
Parkeon Transportation is 
helping bus operators navigate 
a digital future, building on 
the contactless era to open up 
a new world of cloud-based 
services and data analytics.

The company’s contactless 
expertise is already widely 
deployed across the UK and 
around the world and includes 
large-scale EMV payment 
systems for Arriva – via its 
Wayfarer200 ticketing platform 
and new Axio 4c secure card 
reader – and for Transdev 
Blazefield in Yorkshire.

One of Parkeon’s most 
significant developments in this 
area is CloudFare – a roadmap 
that enables operators of every 
size to move easily from cash, 
ITSO and commercial smart card 
transactions to EMV contactless, 
mobile payments, account-
based ticketing and smart 
device fare collection. 

“Moving into the contactless 

era does present operators 
with challenges, but CloudFare 
provides a clear pathway to the 
future, harnessing investment in 
hardware, data transfer systems 
and back office security to 
deliver a future-proofed return 
on open payments investment,” 
says Gavin Trimnell, Parkeon’s 
Head of Sales and Marketing.

Parkeon’s digital vision 
for transport operators 
includes integrating back 
office, payments, hosting 
and inspection requirements 
along with bespoke analytics 
to sharpen marketing activity 
and enhance the customer 
experience.

For example, Parkeon’s new 
PrismAnalytics platform uses 
data visualisation to help 
public transport operators map 
performance trends and identify 
opportunities for improvement.

This innovative tool is 
capable of presenting data from 

a number of sources in a way 
that enables managers to ‘see’ 
any performance hotspots that 
need addressing and to identify 
trends to reduce cost and 
generate new revenue streams. 

“Parkeon ticketing systems 
have always been data-rich and 
the introduction of our Prism 
platform provides operators 
with access to that data 
through very powerful and 
highly visual analytics,” says Mr 
Trimnell. 

“Prism continues Parkeon’s 
open access to data philosophy 
and enables other sources to be 
blended, providing managers 
with a truly holistic overview 
by unlocking the power of data 
gathered across the entire 
organisation. And because the 
platform is browser-based, 
it’s easy to share insights 
internally.”

n www.parkeon.co.uk
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Bringing the 
bus and coach 
industry together

Tranzdev Blazefield has 
launched Vamooz, its app-based 
crowdfunded travel scheme.

The scheme offers day trips 
to sporting venues, shopping 
centres, festivals, events and 
other specific destinations 
outside the existing bus 
network.

Customers book their trip 
on the app for the “maximum” 
price, but pay nothing until 
the day of travel – and as 
more people commit to a trip, 
the final price falls for every 
customer.

Conceived by the team 
at Transdev Blazefield and 
subsequently developed by Joel 
Kidd at Find My Bus UK, the 
app also allows customers to 
suggest ideas for day trips.

Transdev Blazefield CEO Alex 
Hornby says: “The idea behind 
Vamooz is new in the UK bus 
industry. It grew from fresh 
demand from schoolchildren 
travelling into Harrogate and 
the many requests from people 
to serve new destinations.

“It takes the concept of bus 
network design out of the hands 
of remote planners, instead 
giving power to the people. It 
is customers who can suggest 
trips and help to crowdfund new 
bus routes.

“We reward people who 
encourage others to travel by 
lowering the price for everyone. 
The Vamooz app makes picking 
trips, contributing new ideas for 
routes and paying for journeys 
intuitive and simple.”

Vamooz Manager Rebecca 
Reeve-Burnett says: “Vamooz 
gives everyone a chance to go 
where they choose. We’re now 
ready to roll out the concept 
across the north with a fantastic 
launch offer to encourage 
people to get involved and 
suggest a trip via the Vamooz 
app. Using the app, people can 
also suggest a destination of 
their choice for a day trip across 
the north – including to places 
not normally served by the 
regular bus network.

“The most popular choices 
are then selected to run – as 
well as a free ride for the first 
100 people to book, and £5 off 
the first trip for everyone.”

n www.govamooz.co.uk

ALCOLOCK UK launches latest line
ALCOLOCK UK has launched its 
Alcolock L series, a new product 
line of ignition interlocks – 
devices that prevent drivers 
from starting their engine 
if they’re over a set limit of 
breath alcohol content.

The Alcolock L series 
is designed to withstand 
vibration, dirt, dust, humidity 
and extreme temperatures.

Designed for safety-
conscious commercial 

companies, the products have 
dual sensing technology for 
reliable, accurate results; anti-
circumvention technology to 
ensure breath samples come 
directly from a human subject; 
and dual event logging in both 
the handset and the electronic 
control unit (ECU) for remote 
downloads and enhanced anti-
circumvention measures. 

The Alcolock L series provides 
the ability for fleet managers 

to monitor vehicles. All breath 
tests and violations are 
recorded, and the system can 
be integrated with tracking and 
telematics systems. 

Operators can also add 
AlcoFleet for customisable, 
real-time reporting. It’s a data 
management web-based app 
that tracks breath alcohol 
results provided by drivers. 

n www.alcolock.co.uk
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